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Abstract
Al is also plaving a crucial role in enhancing acc essibilitv in education deng
. learning difficulties can benefit from Al.p, " With
) overed tog]
|

disabilities, language barniers. or i . ;
designed to pr.-n:Jf support wailored to their ip(‘(‘lhc' needs. Speech recogns;

speech, and real-time transiation apph(annm help students overcome .
barriers, while ‘([—p«mrr(‘d rutors and chatbots offer addinonal guidan. .

classroom. The objectives of the study is to identify the usage of Al am
students. This study use both primary and secondar) data. The study will 147y,
sample of college students from various academic disciplines 1o ensure g - py ek

" ﬂ!:\‘,

understanding of the opportunities Al presents A mmplr.u:r of 400 students wfj b, sel
using convenient sampling method. IT Organizanions, Ethical Challenges, 4] (,nh_":wd
Q‘”d Privacy. Aleorithmic Bias. Explainable Al Responsible Al Adoption "J

L1 INTRODUCTION
Al is also playing a crucial role in enhancing accessibility in educanion Studen
& 5 va

disabilities, language barmers, or leaming difficulties can benefit from Al-powered 100l designed

provide support tailored 1o their specific needs. Speech recogmition, fext-10-speech, ang mﬂ;:
translation applications help students overcome communication barniers, while Al-powered ngory -l
chatbots offer additional guidance outside the classroom. This level of accessibility engye e
education becomes more inclusive, allowing students from diverse backgrounds and abilities 1o kar
cffectively Al is streamlining administrative tasks, enabling educators 1o focus more on teaching e
{than burcaucratic duties. Automated grading systems, atiendance tracking, and scheduling software hep
reduce the workload for teachers and admimstrators. Al can assess assignments, quizzes, and sy
with high accuracy, providing students with immediate feedback and allowing teachers to dedicate mon
time 1o instruction and student engagement. Addinonally, Al-dnven data analytics can wdentify pasers
in student performance, helping educators intervene carly and offer targeted support to those who pexd

it most

1.2 STATEMENT OF THE PROBLEM
Now a days Al plays an important role in the education ficld Many of the students are =

have an awareness towards Al for their education purpose. Only few students may not having swares
towards Al So, Hence it is of considerable interest 1o know
e How to examine the reason for Al usage among college students”

ISBN: 978-81-991858-5-2
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,‘Ht‘lcf‘: hudeir‘E:IIZd that*Artificial intelligence (AT) has emerped 40 atransformatyye 1. h
|\| "I.hdrsludy '-'lr: rcwlunoniﬁc education and e hape the future of Ic;:rnm',z ."nh::i-l;r:::'f-;u
h pnwm;:arl"!cing this change and leveraging Al to enhance ther education) c![»-:rlcn:h:
wil c¢m

(=}
Igate studenty
an online questionnaire
al of 414 students from
Micipants quarters of the

| tion strategies 10 diverse
potential benefits of Af in education. Future

5 4id continue to explore the impacts of f’l\l on !c?chi.ng and learning practices and identify
s fc_h Sl;:r fostering responsible and equitable Al integration in educational settings.”
ies

rateg i han, S Rajamohan,2024
Sz AdilElliklull. s .Rajamohan,

' their study entitled that “In today’s highly cnmpctilive.world, the purpose of this research is

- the increasing significance of management education and advocate for the adoption of
o cmphasnze hing approaches, specifically focusing on artificial intelligence (Al)-driven personalized
-mnov.anve ;fac’]‘hifsm dy aims to explore the integration of self-determination theory (SDT) principles
tearning (P ). ent education, with a primary focus on enhancing student motivation, engagement and
into maflagerrlzemance (AP). Design/methodology/approach ~This interdisciplinary research adopts a
acad_e;nlcg sppeosch, combining perspectives from Al, education and psychology. The design and
rnultLl :lielDEY involve a thorough exploration of the theoretical foundations of both Al-driven education
::d ;DT- The research demonstrates how these two elements can synergize to create a holistic
educational experience. To substantiate the theoretical claims, empirical data-driven analyses are
employed, showcasing he effectiveness of Al-enabled personalized learning (AIPL)".

Y s study "‘“ployf:d ! dcs-(:rjp‘;;)&. ”‘.N \_mmnal design 10 inves

hodolog}'- 4 the role of Al in vcducalnlon | ata was collected through

\“‘_. (jons tower ts and at Qassim University. The study involved a (o

P‘n'kg‘ ed 10 f"mdc-nm convenience sampling technique used 1o recrujt pa

il nii;;r?:‘)f’r;:]cnﬂy_ Addressing concerns and tailoring implementa
us!

[= [ i g the
1T S 'Entlal fo maximizin
sorities are €ss I

d pI"IOl'l

1.4 Objective of the Study
The following is the objectives of the study:

* Toexamine the level of awareness and extent of Al usage among college students.
LSMETHODOLOGY

The methodology consists of the following heads:
151 DATA

This study use both primary and secondary data. The primary data have been collected through issue

of well structured questionnaire. The secondary data have been collected from various journals,
magazines, books and websites etc.

1.5.2 SAMPLE SIZE

The study will target a diverse sample of college students from various academic disciplines to ensure
4 comprehensive understanding of the opportunities Al presents. A sample size of 400 students \n-rlll
be Selected using convenient sampling method.This sample size is large enough to !’""’“?'
Statistically significant insights while remaining manageable for data collection and analysis. .T.h:s
combination of quantitative and qualitative data will enhance the study’s validity and reliability,

Providing a well-rounded understanding of Al opportunities among college students.

ISBN; 978-81-991858-5-2
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1.5.3 Sampling Methods

>N Among collepe «
(\[ opp‘“n"“ul. mc L C lh l“ st ‘l“\‘
» -nq\cu udl
l‘l’l.hk

aderstanding of
npling methods.

th
To ensure a vom

Yw
spienee S .
employ by using convet

1.6 Scope of the Study

- P - ,‘n!l AI) ‘lnﬂ[n coll X .
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This \Illd} t'\pll\l\.‘\ the 0} £2e |

o Qg t:‘ f

evelopment. The rescarch, Will exprs
ENOAEL “m‘rp““pcm"mdm"‘d; r how Al technolggpjec Xam; u

bl g g reeptions of Al identifying e S cnhance iy
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awareness, usage, and Ll;’L performance and create career opportunities jp Varioys g eamlng

> academie pe ance, y
CXperiences, IMprove ac

| 7 Socio ~Economic Profile

Table 1.1
Socio ~Economic Profile
Particulars Syumbere Pe"“'"nge
LUP to 20 years 337 ;;:g
20-30 years 7 N
Above 30 years a\m
Gender
Male ?g? 22.30
| Female 7.80
Marital status
Unmarried 190 47.50
Married 210 52,50
Educational qualification
Up to H.S¢ 42 10.50
Under Graduate 107 24,80
Post Graduate 148 4200
Diploma 83 20.80
Occupation
_Szndcnt 42 10.50
Employed in public and private sector 172 43.00
Business 108 27.00
House wife 34 9200 |
Professionals 42 10.50
Type of family
Joint family 281 70.30
Nuclear family 119 2920 |
Number of members
Up to 3 members 124 31.50
3-4 members 173 4330
Above 4 members 101 25.20
Monthly income (Rs.)
Up to Rs.15000 %5 S

ISBN: 978-81.991858-5-2
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($F1 . of the study are as follows:
pindings { the college students (59.30%) belong to the age group 18-2] years.

Majo { them (52.30 %) are male; majority of the students (52,50%
ority © college students (28.90%) are Graduates.
:c ollege students (43.00 %) are parents are employed in public and private sector
" of the college students (70.30%) are in joint family
Ma]onffylhe college students (43.30%) have three to six members in their family and
ﬁ@ﬁw of the college students (41.80%) family monthly income is between Rs.15001and Rs.20000.
3)

) are unmarried
’ ¢
Mosl of th
viost of th

19 REASON FOR USING Al |
T'he reason for using Al is an enhanced efficiency. Second rank given as increased accesses,
followed by third rank given to useful academic purpose. The others in the ranking order are 24/7

support, Instant Feedback, Personalized Learning, Automated Tasks, Writing of report and finally Data-

Driven Insights

SUGGESTIONS OF THE STUDY
Based upon the study conducted, the following suggestions are made:
» Develop a structured survey to gauge students' understanding of basic Al concepts, such as
machine learning, natural language processing, and data analysis.
» Conduct focus group discussions to explore students' perceptions of Al and its potential
applications in various fields.

» Inquire about the Al tools students are aware of and use, including specific software, platforms,
or technologies.

» Explore students' views on the use of Al in personalized learning, automated grading, and
providing feedback.

CONCLUSION

In conclusion, assessing Al awareness among college students reveals a need for increased education
and integration of Al into curricula, fostering a future workforce equipped to leverage Al responsibly
and effectively, while also addressing potential ethical concerns. It also concludes that integrating Al-
related content into higher education curricula is critical for preparing students for an Al-driven
workforce. By fostering AI literacy, ethical awareness, and hands-on skills, institutions can empower
Students to leverage Al responsibly and effectively.
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