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AN ANALYTICAL STUDY OF ECO-FRIENDLY BUSINESS
PRACTICES IN INDIAWITH A FOCUS ON
SELECTED INDIAN COMPANIES.

Ms.D.Saranya, Assistant Professor,
Department of Commerce (CA) NGM College, Pollachi

ABSTRACT

The growing international emphasis on sustainability has led agencies to adopt
eco-friendly practices to decrease their environmental impact. This examine analyzes
sustainable commercial enterprise practices in India, focusing on selected Indian companies
that have included environmentally accountable techniques into their operations. The research
explores key regions which includes renewable electricity adoption, waste management,
sustainable supply chains, and corporate social responsibility (CSR) tasks. By evaluating the
effectiveness of those practices, the observe highlights the blessings, demanding situations,
and future prospects of green business fashions in India. The findings provide insights into
how Indian organizations can achieve lengthy-term growth at the same time as aligning with
international sustainability goals.

Keywords: Green Business, sustainability, environmental quality, greening of business.
Introduction

Sustainable corporations frequently uphold modern environmental and human rights
regulations. A business is generally taken into consideration inexperienced if it meets the
subsequent 4 standards:

e It integrates sustainability principles into all business decisions.

e |t offers environmentally pleasant products or services that serve as alternatives to
non- inexperienced options.

e |t operates in a extra eco-aware manner as compared to standard competition.

e |t demonstrates an extended-time period commitment to environmental sustainability
in its operations.

A sustainable commercial enterprise engages in inexperienced initiatives to make sure
that its procedures, merchandise, and production activities efficiently address modern
environmental concerns whilst closing worthwhile. In essence, it is a commercial enterprise
that "meets the desires of the present without compromising the capability of future
generations to meet their personal desires.” This entails evaluating how to layout products
that leverages present environmental situations and ensuring that a company’s offerings
correctly make use of renewable resources.

ISBN: 978-93-48151-47-6 725



