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PREFACE

In the world of technology-driven financial evolution, the concept of
Last Mile Financial Inclusion has emerged as a critical frontier in
bridging the gap between the unbanked and the global financial
system. As we step into the era of Amrit Kaal—a period defined by
India’s 75th year of independence, marking a moment of reflection,
innovation, and ambition—there is a growing urgency to ensure that
every citizen, especially those in remote and underserved areas, is
integrated into the formal financial ecosystem.

FinTech, or Financial Technology, has transformed the landscape of
financial services by enabling digital access to banking, lending,
payments, and insurance in ways that were once unimaginable. The
Last Mile refers to the final stretch of delivery—be it infrastructure,
technology, or services—to ensure financial access for every
individual, no matter how far they are from a traditional bank branch
or how limited their financial literacy may be.

The journey of financial inclusion has long been a challenge,
particularly for the rural and underserved segments of the population.
These communities, often excluded due to geographical, economic, or
social factors, face numerous hurdles in accessing basic financial
services. However, the advent of FinTech has presented a new
paradigm—a way to leverage technology, mobile phones, internet
connectivity, and data-driven models to empower the unbanked and
underbanked.

The era of Amrit Kaal is one of great promise. It is not just a time for
political and economic transformation but a moment where financial
inclusion can become the cornerstone of inclusive growth. With a
vision for a Digital India, where every citizen has access to the
opportunities that financial products provide, the state and private
sector are coming together to create innovative solutions to address
these gaps.

In this book, we explore the potential of FinTech to reshape the
contours of financial inclusion, focusing on the Last Mile challenge. We
look at the technologies, business models, and policies that are
working together to empower individuals, particularly in rural and
marginalized communities. We examine how mobile wallets, digital



payments, peer-to-peer lending, micro-insurance, and Al-driven credit
scoring can leapfrog traditional barriers, providing access to the most
basic of financial services.

Moreover, this book delves into the partnerships between the
government, financial institutions, tech startups, and civil society that
are collaborating to create a new era of opportunity. It emphasizes the
need for regulatory frameworks that balance innovation with safety
and privacy, ensuring that no one is left behind in the pursuit of
financial security.

As India stands at the cusp of a new era, this book will provide readers
with a deeper understanding of how FinTech can be the catalyst for
true financial inclusion, enabling every citizen to partake in the
economic promise of Amrit Kaal. Through insightful case studies,
expert opinions, and forward-thinking analysis, we aim to spark a
broader conversation about the role of technology in shaping the
future of finance—and in creating a more equitable society for all.

This is not just a book about technology; it is about people,
communities, and the transformative power of finance in shaping a
better tomorrow.

— Editors
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THE IMPACT OF FINANCIAL TECHNOLOGY ON
TOURIST EXPENDITURE PATTERNS

Mrs. S. CHIDAMBARA SELVI
Assistant Professor, Department of Business Administration,
NGM College, Pollachi

Mr. B. NIRMAL
III BBA, NGM College, Pollachi.

ABSTRACT

Financial Technology (FinTech) has become a powerful catalyst in
transforming the global tourism landscape, fundamentally altering the way
travelers plan, manage, and spend during their journeys. The rapid rise of
digital financial solutions—including mobile wallets, Unified Payments
Interface (UPI), QR-code payments, travel-centric credit cards, contactless
payment platforms, and emerging Buy Now Pay Later (BNPL) options—
has significantly reshaped tourist expenditure patterns. These technologies
offer enhanced convenience, faster transactions, stronger security features,
and greater financial transparency, all of which encourage tourists to
engage in higher and more diversified spending.

Moreover, FinTech tools provide tourists with improved budget
management, real-time exchange rate visibility, personalized financial
offers, and seamless cross-border payment options. Such features not only
elevate the overall travel experience but also increase purchasing power
and reduce financial barriers. As a result, tourists demonstrate a higher
propensity to spend on accommodation upgrades, local experiences, retail
purchases, transportation, and digital services. This article explores the
multifaceted impact of Fin Tech on tourist spending behaviour,
emphasizing how technological adoption is driving new trends in
consumption, shaping destination competitiveness, and fostering a more
digitally empowered tourism economy.

Keywords: Financial Technology (FinTech) - Digital Payments - Tourist
Expenditure - Tourist Behaviour - Destination Competitiveness

1. Introduction

The global tourism industry has undergone a technological revolution over
the past decade, particularly with the widespread adoption of Financial
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Technology (FinTech). What was once a cash-dependent sector has
transformed into a highly digitalized ecosystem where tourists expect
seamless, secure, and convenient financial transactions throughout their
travel journey. From planning and booking to spending at the destination,
FinTech solutions have redefined how tourists interact with tourism
services and how they spend their money.

The increasing penetration of smartphones, high-speed internet, and digital
payment platforms has encouraged both domestic and international tourists
to shift from traditional payment methods—such as cash and traveler’s
cheques—to modern digital alternatives like mobile wallets, UPI, QR-code
payments, virtual cards, and Buy Now Pay Later (BNPL) options. These
technologies not only reduce the friction associated with carrying cash or
converting currencies but also enhance the overall travel experience by
offering speed, transparency, and financial flexibility.

In many destinations, especially in digitally progressive countries like
India, Singapore, China, UAE, and several European nations, cashless
transactions have become the norm. The rise of UPI-based international
remittance facilities, cross-border QR payment acceptance, and globally
recognized e-wallets has made it easier for tourists to manage their
expenditures without the usual financial stress or currency limitations. As a
result, tourists tend to spend more freely, make spontaneous purchases, and
allocate more budgets toward activities, experiences, and shopping.

At the same time, tourism businesses—from hotels and airlines to small
vendors and handicraft sellers—have rapidly integrated FinTech into their
operations. This has expanded the scope of digital payments even in rural
and heritage destinations, enabling inclusive economic growth. FinTech
has not only simplified transactions but also strengthened the trust between
tourists and service providers through secure payment gateways and fraud
protection mechanisms.

Furthermore, FinTech enhances data-driven decision-making by providing
real-time insights into tourist spending patterns. Tourism stakeholders can
analyze expenditure trends, identify popular spending categories, and
personalize offers based on customer profiles. This creates a win-win
scenario where tourists enjoy greater satisfaction, and businesses benefit
from increased revenue and loyalty.

ISBN No. : 978-93-94004-59-7 253



FinTech for the Last Mile : Financial Inclusion in the Era of Amrit Kaal

Overall, FinTech acts as a powerful catalyst that reshapes tourist
expenditure patterns by enhancing accessibility, affordability, convenience,
and confidence. As the tourism sector continues to embrace digital
transformation, understanding the impact of FinTech becomes essential for
policymakers, researchers, tourism businesses, and destination managers to
design more efficient, inclusive, and financially sustainable tourism
ecosystems.

2. Review of Literature:

The integration of Financial Technology (FinTech) into the tourism sector
has attracted significant academic and industry attention in recent years.
Researchers have emphasized how digital payment systems reshape
consumer behavior, influence spending patterns, and enhance overall travel
experiences.

Arner, Barberis & Buckley (2016) defined FinTech as a revolutionary
blend of finance and digital innovation, highlighting how these
technologies transform financial services across industries, including
tourism. Their study notes that the rapid evolution of FinTech tools—
mobile wallets, block chain, digital currencies, and contactless payments—
has increased financial accessibility for global consumers.

UNWTO (2019) reported that digital payments contribute to higher tourist
satisfaction and spending by reducing transaction friction. They argue that
seamless payments motivate tourists to engage more in local activities,
spend on unique experiences, and make unplanned purchases due to
increased convenience and trust.

Mastercard Tourism Insights (2021) showed that cashless destinations
witness 15-25% higher average tourist expenditure. The findings suggest
that tourists tend to spend more when they have access to flexible payment
methods like credit cards, e-wallets, and real-time currency converters,
which minimize the perceived financial burden during travel.

OECD (2020) highlighted that the rise of mobile banking and digital
wallets has enabled smaller tourism-based businesses to accept electronic
payments. This democratization of financial services fosters inclusive
growth by allowing rural and small-scale vendors to participate in the
digital economy, thereby increasing tourists’ spending opportunities in
remote areas.
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George & Sunny (2022) examined the impact of UPI in India and
concluded that real-time, low-cost digital payments significantly enhanced
tourists’ comfort and purchasing behavior. Their research found that QR-
code payments and UPI apps reduced reliance on cash, encouraged micro-
transactions, and expanded spending categories, especially in food, retail,
and local transport.

Hasan & Shankar (2021) explored the role of FinTech in supporting the
tourism supply chain and indicated that efficient digital payment
infrastructure increases transparency and financial security. The authors
noted that tourists prefer destinations where secure payment gateways
minimize the risk of fraud or financial loss.

Kim & Qu (2020) studied contactless payments and found that post-
pandemic travelers prioritize hygiene and safety, leading to a surge in NFC
and tap-to-pay adoption. Their findings showed that such transactions
positively influence spending behaviour because tourists feel more
confident using touch-free payment methods.

PwC Global FinTech Report (2022) observed that BNPL (Buy Now Pay
Later) services have transformed spending behaviour in travel bookings by
allowing installment payments for air tickets, hotel stays, and tour
packages. This flexibility particularly benefits young travelers and budget-
conscious tourists, who tend to spend more when upfront financial pressure
is reduced.

Accenture Travel Technology Study (2021) revealed that personalized
and Al-driven FinTech recommendations, such as cash back alerts, real-
time discounts, and predictive budgeting tools, positively influence tourist
spending decisions. Tourists tend to shift spending toward services that
offer digital financial rewards.

3. Objectives of the Study

1. To analyze the role of FinTech in influencing tourist expenditure
patterns.

2. To identify the most commonly used digital payment tools by tourists.

3. To explore how FinTech enhances convenience, security, and spending
behaviour.

4. To examine challenges associated with FinTech adoption in tourism.
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4. Research Methodology

This study adopts a descriptive and exploratory research methodology to
examine how Financial Technology influences tourist expenditure patterns.
The research is qualitative in nature and is based entirely on secondary data
collected from wvarious credible sources such as academic journals,
government reports, FinTech industry publications, tourism authority
documents, books, and authenticated online resources. A comprehensive
review of literature and document analysis has been conducted to
understand the evolution of FinTech tools, their role in tourism, and their
impact on spending behaviour. The study employs content analysis,
comparative analysis, and thematic analysis to interpret existing findings
and identify emerging trends, benefits, and challenges associated with
digital payment adoption in the tourism sector. As the methodology relies
solely on published data, it provides an in-depth conceptual understanding
but may be limited by the variations and accuracy of existing sources.
Overall, the research methodology is designed to offer a clear and
analytical perspective on how FinTech reshapes tourist expenditure
patterns without involving primary data collection.

5. The Role of FinTech in Influencing Tourist Expenditure Patterns

Financial Technology (FinTech) plays a transformative role in shaping
how tourists spend during their travel by offering convenience,
accessibility, flexibility, and security in financial transactions. One of the
most significant influences of FinTech is the reduction of dependency on
physical cash, allowing tourists to make seamless payments through mobile
wallets, UPI, QR codes, contactless cards, and digital banking platforms.
This ease of payment encourages tourists to spend more frequently, make
quick purchasing decisions, and explore a wider range of services and
experiences. FinTech also enhances transparency and control over
expenses by providing real-time transaction alerts and digital receipts,
which help tourists track and manage their budgets more efficiently.
Additionally, features like dynamic currency conversion, multi-currency
wallets, and instant exchange rates eliminate financial barriers faced during
international travel, enabling tourists to make purchases without worrying
about currency fluctuations.

Another key role of FinTech is increasing affordability through credit-
based services such as travel credit cards, BNPL (Buy Now Pay Later), and
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micro-financing options. These tools allow tourists to access short-term
credit and spread the cost of travel-related expenses over time, resulting in
higher expenditure on accommodation, attractions, shopping, and leisure
activities. FinTech also stimulates spending at the grassroots level by
enabling small vendors, artisans, and rural tourism operators to accept
digital payments, thereby broadening the destinations where tourists feel
comfortable spending. Enhanced security features—such as encryption,
tokenization, and fraud protection—build trust among travelers,
encouraging them to make high-value digital transactions with confidence.
Overall, FinTech acts as a catalyst that not only increases the volume and
frequency of tourist spending but also diversifies expenditure across
various sectors, contributing to the growth and inclusiveness of the tourism
economy.

6. Commonly Used Digital Payment Tools by Tourists

6.1. Mobile Wallets (Google Pay, PhonePe, Paytm, Apple Pay,
Samsung Pay)

Mobile wallets are one of the most preferred digital tools among tourists
because they combine convenience, speed, and security. These apps allow
travelers to store money digitally, make instant payments, split bills, and
manage transactions without handling physical cash. Due to user-friendly
interfaces and widespread acceptance in urban and rural tourist
destinations, mobile wallets significantly influence tourists' micro-spending
such as food purchases, ticket payments, local transportation, and souvenir
shopping.

6.2. UPI (Unified Payments Interface)

UPI has revolutionized the payment landscape in countries like India by
enabling real-time, 24x7 transfers with minimal transaction charges.
Tourists find UPI highly convenient because it supports instant QR-code
payments, bank-to-bank transfers, and secure authentication. It reduces
dependency on ATMs, eliminates the need for currency exchange, and
encourages spontaneous purchases. Even street vendors and small tourism
businesses have adopted UPI, making it accessible at every touch point of a
tourist’s journey.
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6.3. QR Code Payments

QR code payments have become extremely popular among tourists due to
their simplicity and wide acceptance. Tourists can pay by simply scanning
the code displayed by vendors using any payment app. This system is
especially useful in local markets, rural tourism destinations, heritage sites,
food stalls, and handicraft outlets. QR payments promote inclusivity by
enabling even small, unbanked merchants to accept digital payments,
which increases tourists’ spending opportunities across diverse locations.

6.4. Credit Cards

Credit cards remain a dominant payment tool for international tourists
because of their global acceptance, travel-friendly benefits, and built-in
security features. Tourists frequently use credit cards for major expenses
such as hotel bookings, flight tickets, dining, shopping, and adventure
activities. Additional features like reward points, EMI options, travel
insurance, cashback, and fraud protection make credit cards a highly
preferred mode for both domestic and foreign travel.

6.5. Debit Cards

Although debit cards are primarily used for withdrawing cash from ATMs,
they are also widely used for direct payments during travel. Tourists often
rely on debit cards for day-to-day expenses when they prefer to use their
savings instead of credit. The acceptance of Visa, Mastercard, and RuPay
cards across travel destinations encourages tourists to use debit cards for
safe and hassle-free payments.

6.6. Contactless / NFC Payments (Tap-to-Pay Cards, Smartwatches,
Smartphones)

Contactless payments gained immense popularity after the COVID-19
pandemic as they minimize physical contact and speed up transactions.
Tourists use NFC-enabled cards, smartwatches, and phones to make
payments by simply tapping on POS machines. These payments are
especially popular in airports, metro stations, malls, restaurants, and
entertainment centers, helping tourists experience quick and secure
transactions without entering PINs.
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6.7. Buy Now Pay Later (BNPL) Services

BNPL platforms like Simpl, ZestMoney, Klarna, and LazyPay are
increasingly used by tourists, especially young travelers. These services
allow tourists to book flights, hotels, tour packages, and rental vehicles on
installment-based payments without immediate financial burden. BNPL
enhances affordability and encourages tourists to upgrade to premium
services, thereby influencing their overall expenditure pattern.

6.8. Virtual Cards & Digital Banking Apps

Virtual cards generate temporary card numbers for secure online
transactions, offering tourists protection from fraud. Digital banking apps,
on the other hand, allow travelers to check balances, track expenses, block
cards, transfer funds, and make payments from anywhere. These tools
provide financial control and transparency, which improve tourists'
confidence in online transactions and encourage digital spending.

6.9. Multi-Currency Wallets & Forex Cards

For international travelers, multi-currency wallets and prepaid forex cards
are essential tools. They help tourists load multiple currencies, avoid high
conversion charges, and track expenses in real time. These tools are widely
used for POS payments, online bookings, and ATM withdrawals in foreign
countries, making travel spending smoother and predictable.

6.10. Online Travel Payment Gateways (Razorpay, PayU, Stripe,
PayPal)

Payment gateways used on booking platforms and travel apps enable
tourists to pay securely for hotels, tours, activities, and transportation.
These gateways offer multiple payment options, EMI schemes, attractive
discounts, and faster checkouts, encouraging tourists to spend more during
the booking phase

7. Impact of FinTech on Convenience, Security, and the Spending
Behaviour of Tourists:

FinTech significantly improves the overall travel experience by making
payments faster, safer, and more flexible. Digital tools such as mobile
wallets, UPI, QR-code payments, and contactless cards allow tourists to
complete transactions instantly without carrying cash or dealing with
currency conversion issues. Enhanced security features—Ilike encryption,
tokenization, biometric authentication, and fraud alerts—build trust and
reduce the fear of financial loss. As a result, tourists feel more confident
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and are likely to spend more freely. The convenience of seamless payment
options also encourages impulse purchases, increases transaction
frequency, and promotes higher spending on food, shopping, local
transport, and experiences. Overall, FinTech plays a crucial role in shaping
positive spending behaviour by offering a combination of ease, safety, and
reliability.

8. Challenges Associated with FinTech Adoption in Tourism

Despite its rapid growth, the adoption of FinTech in the tourism sector
faces several challenges that can limit its effectiveness and reach. One
major issue is digital divide and limited technological awareness,
particularly among elderly tourists, rural travelers, and small-scale tourism
operators who may lack knowledge or confidence in using digital payment
tools. Network connectivity problems in remote tourist destinations also
hinder seamless transactions, leading to delays or payment failures.
Another significant challenge is cybersecurity risks, including concerns
about data breaches, online fraud, and unauthorized access to financial
information, which can make tourists hesitant to rely entirely on digital
platforms.

Additionally, regulatory differences across countries create confusion for
international tourists, as certain payment platforms may not be supported,
or transaction fees may be higher due to cross-border rules. Dependence on
technology also means that system outages, technical glitches, or power
failures can disrupt transactions during peak tourist seasons. Small tourism
businesses often face issues related to high transaction charges, lack of
digital infrastructure, and difficulty integrating different FinTech systems.

Overall, these challenges highlight the need for improved digital literacy,
stronger security frameworks, standardized payment regulations, and better
infrastructure to ensure that FinTech can be used effectively and safely in
the tourism industry.

9. Suggestions

1. Promote Digital Literacy among Tourists and Tourism Operators
Training programs, workshops, and awareness campaigns can help
tourists—especially senior citizens and rural travelers—become familiar
with digital payment tools. Tourism operators should be trained to
handle multiple FinTech platforms efficiently.

2. Strengthen  Digital  Infrastructure in  Tourist = Destinations
Governments and tourism authorities should ensure uninterrupted
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internet connectivity in popular and remote tourist locations to support
seamless transactions through UPI, QR payments, and mobile wallets.

3. Enhance Cybersecurity Measures
FinTech companies and tourism businesses must implement stronger
encryption, multi-factor authentication, and secure servers to build trust
and safeguard tourists' financial data.

4. Standardize Cross-Border Payment Systems
International collaboration is needed to enable smoother global
transactions, reduce foreign exchange fees, and increase compatibility
of different digital payment platforms for foreign tourists.

5. Encourage Adoption of Low-Cost Digital Payment Solutions
Small and medium tourism enterprises (restaurants, homestays, shops)
should be supported with subsidies or incentives to adopt affordable
FinTech systems with low transaction charges.

6. Develop Integrated Tourism—FinTech Platforms
All-in-one apps that combine bookings, payments, local experiences,
maps, and emergency support can simplify tourist spending and
enhance convenience.

7. Promote Contactless and Cashless Tourism Policies
Tourism boards can encourage cashless environments to improve
efficiency and enhance the safety and comfort of travelers.

10. Conclusion

Financial Technology has emerged as a transformative force in shaping
tourist expenditure patterns by offering faster, safer, and more convenient
payment options. The widespread adoption of tools such as mobile wallets,
UPI, QR-based payments, digital banking, and contactless cards has
significantly influenced how tourists plan, spend, and manage their travel
budgets. FinTech not only enhances spending convenience and security but
also encourages more frequent and higher-value transactions, positively
impacting the tourism economy.

However, challenges such as digital illiteracy, cybersecurity threats,
inconsistent regulations, and limited infrastructure must be addressed to
fully leverage the benefits of FinTech in tourism. With improved digital
infrastructure, stronger policy support, and greater awareness, FinTech can
continue to play a vital role in enhancing the travel experience and
boosting economic growth within the tourism sector. Ultimately, FinTech-
driven innovations are reshaping tourism into a more accessible, efficient,
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and consumer-friendly industry, making travel more enjoyable and
financially seamless for tourists worldwide.
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