
INTERNATIONAL CONFERENCE ON ARTIFICIAL
INTELLIGENCE AND AUTOMATION IN COMMERCE 

- EMERGING PATHWAYS

Department of Commerce and 
Department of Commerce with Business Analytics

PROCEEDINGS OF

St. Joseph’s College for Women
Affiliated to Bharathiar University,

Accredited by NAAC with ‘A’ Grade (cycle II) 
Recognised under Section 2(f) and 12(B) of the UGC Act,1956)

Kangeyam Road, Tirupur.

20  and 21th st

 January, 2025



 

 

(ICAIACEP) Proceedings 

All rights are reserved. No part of this publication may be reproduced or transmitted, in any form or 

by any means, without permission. Any person who does any unauthorized act in relation to this 

publication may liable to criminal prosecution and civil claims for damages. 

 

Organized & Published by 

                                    Department of Commerce  

Department of Commerce with Business Analytics 

                                    St. Joseph’s College for Women 

Kangeyam Road, Tirupur - 641604 

Tamil Nadu, India. 

 

 

 

 

 

 

 

 

                ISBN: 9 789349 751866 

 

 

 

 

 

 

 

 

 

 

 



 

S. NO. TITLE AND AUTHOR PAGE NO. 

13 

A STUDY ON IMPACT OF ARTIFICIAL INTELLIGENCE ON CONSUMER  

BUYING BEHAVIOUR 

Shimjith Moolayil, Dr. V. L. Lavanya 

90 

14 

THE SYNERGY OF AI: DRIVING A NEW ERA OF BUSINESS INTELLIGENCE 

AND TRANSFORMING COMMERCE IN THE DIGITAL AGE. 

Mr. A. Samuvel Abishek, Dr. K. Karuppusamy 

96 

15 

AI AND ML-POWERED ADAPTIVE TECHNOLOGY FOR FACILITATES 

DIGITAL TRANSPARENCY IN THE FINANCIAL SECTOR 

Dr. S. Roslin 

100 

16 
AI IN MARKETING - EXPLORING CURRENT AND FUTURE TRENDS 

Mr. C. Sudheesh 
107 

17 

A THEORETICAL STUDY ON EMERGING TREND OF CONSUMER 

BEHAVIOR AND AI IN CLOUD COMPUTING IN INDIA 

Mr. P. Nanadhakumar,  Dr. G. Ananthi 

110 

18 

UNLOCKING THE FUTURE: THE TRANSFORMATIVE ROLE OF AI IN 

MARKETING 

Ms. S. Shilpa 

113 

19 AI-BASED LOGISTICS REVOLUTION 

Ms. Zeno Angeline 
118 

20 

THE ROLE OF AI IN ANALYZE HOW INFLATION LEVELS IMPACT STOCK 

MARKET PERFORMANCE OF MAJOR INDIAN AUTOMOBILE COMPANIES 

(2014 -2023) 

Ms.  Akshitha Gopan, Dr.S.Valarmathi 

123 

21 

AI-DRIVEN E-COMMERCE : TRANSFORMING ONLINE RETAIL THROUGH 

ARTIFICIAL INTELLIGENCE 

Ms. Jeenu Kurian, Dr. S. Menaka Gandhi 

130 

22 CONSUMER INSIGHTS - AI IN MARKETING  

Dr. E. Renuga, Dr. G. Akilandeswari 
135 

23. 
AI – DRIVEN E- COMMERCE 

DR. K. Saraswathy 
142 

24. 

THE ROLE OF AI IN PERSONALIZING CUSTOMER EXPERIENCES IN 

MARKETING 

Mr. K. Subash 
148 

25.  
AI IN MARKETING AND CONSUMER INSIGHTS 

Ms. Libitha P, DR. G. Ananthi 
153 

26.  
AI IN MARKETING AND CONSUMER INSIGHT 

Dr. G. Akilandeswari 
157 



135 
 

CONSUMER INSIGHTS - AI IN MARKETING  
 

 Dr. E. Renuga,                                                                                                                              Dr. G. Akilandeswari,  

Assistant Professor,       Associate Professor & Head, 

 Department of Commerce (Finance),             Department of Commerce (Finance), 

NGM College, Pollachi,                    NGM College, Pollachi. 

E Mail ID : charukavil@gmail.com                              E Mail ID : akilandeswarigs@gmail.com 

 

ABSTRACT 

 

Artificial intelligence (AI) and machine learning are transforming the landscape of 

marketing and consumer insights. These technologies offer unprecedented capabilities in data 

analysis, personalization, and predictive analytics, enabling businesses to understand and 

engage with their customers like never before. In this blog, we explore how AI and machine 

learning are revolutionizing marketing and consumer insights. AI will allow any marketing team 

to scale personalized customer experiences. So, consumers will benefit from more engaging and 

tailored interactions. At the same time, generative AI will help marketers produce an explosion of 

content without sacrificing quality. This means increased conversion rates and customer retention. 

While technology develops rapidly, there’s still much more out there for us to discover about 

artificial intelligence. Especially how it can help you understand your customer insights and 

customer journey, like in market segmentation. One could say that we are in the infancy of 

understanding artificial intelligence.  

 

Keywords: Artificial intelligence (AI), Machine learning, Customer insights. 

 

Introduction 

 

Artificial intelligence (AI) is a set of technologies that enable computers to perform a 

variety of advanced functions, including the ability to see, understand and translate spoken and 

written language, analyze data, make recommendations, and more.  AI is the backbone of 

innovation in modern computing, unlocking value for individuals and businesses.  Artificial 

intelligence is a field of science concerned with building computers and machines that can reason, 

mailto:charukavil@gmail.com
mailto:akilandeswarigs@gmail.com
https://karpagamtech.ac.in/the-role-of-artificial-intelligence-in-shaping-the-future-of-mechanical-engineering/
https://kahedu.edu.in/revolutionizing-the-financial-sector-top-10-applications-of-machine-learning/
https://www.remesh.ai/5-types-of-market-segmentation-how-to-use-them
https://karpagamtech.ac.in/the-role-of-artificial-intelligence-in-shaping-the-future-of-mechanical-engineering/
https://cloud.google.com/vision#section-8
https://cloud.google.com/speech-to-text
https://cloud.google.com/speech-to-text
https://cloud.google.com/vertex-ai
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learn, and act in such a way that would normally require human intelligence or that involves data 

whose scale exceeds what humans can analyze.  

AI is a broad field that encompasses many different disciplines, including computer 

science, data analytics and statistics, hardware and software engineering, linguistics, 

neuroscience, and even philosophy and psychology.  On an operational level for business use, AI 

is a set of technologies that are based primarily on machine learning and deep learning, used for 

data analytics, predictions and forecasting, object categorization, natural language processing, 

recommendations, intelligent data retrieval, and more.   Artificial intelligence (AI) is 

revolutionizing market research and consumer insights by providing more accurate, 

comprehensive, and actionable data. This technology allows businesses to understand consumer 

behavior, predict market trends, and make data-driven decisions more effectively than ever 

before. Here’s a detailed look at how AI is transforming this field. 

The future of AI in market research and consumer insights is promising, with continuous 

advancements expected to further refine its capabilities. Future developments may include more 

sophisticated sentiment analysis, enhanced predictive models, and greater integration with other 

business intelligence tools. As AI technology evolves, it will continue to provide deeper, more 

precise insights, helping businesses stay ahead in the competitive market landscape. 

For instance, advancements in AI could lead to the development of even more intuitive 

tools that provide real-time feedback and predictive insights on consumer behavior. These tools 

could integrate seamlessly with other business systems, offering a holistic view of the market 

landscape. 

AI helps businesses deliver personalized experiences by analyzing individual consumer data. 

Personalization can range from tailored marketing messages to customized product 

recommendations. By understanding each consumer’s unique preferences and behaviors, 

businesses can enhance customer satisfaction and loyalty, leading to increased sales and 

retention rates. 
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AI Enabled Consumer Insights 

Consumer attitudes and behaviors are constantly evolving, as they adapt to an ever-

changing world. Our consumer insights platform combines our best-in-class social-data stream 

with AI and human expertise, to uncover actionable insights that empower businesses to make 

better-informed decisions at every stage of the brand lifecycle. 

 

AI Impact Marketing 

 Create AI marketing videos for brand awareness 

Marketing videos boost brand awareness. They help viewers remember 95% of a 

message and increase organic traffic from SERPs by 157%. With generative AI, you can 

create personalized and contextually relevant videos at scale. And you'll reduce your 

workload by 60-70%.  One tool that uses genAI to create marketing videos is Synthesia. 

This text-to-video platform excels in generating AI videos using text input. It also includes 

customizable AI avatars and voiceovers in multiple languages. 

 Generate ads and other marketing content 

AI can produce marketing content using natural language generation. Deep learning and 

ML algorithms can also research and analyze past campaign data, predicting what content 

will perform best and suggesting improvements. The results? AI-generated content can 

increase leads by up to 50%.  Using AI in ads and marketing materials helps create more 

https://www.synthesia.io/tools/marketing-video-maker
https://www.forbes.com/sites/yec/2017/07/13/how-to-incorporate-video-into-your-social-media-strategy/
https://www.clickz.com/maximize-your-video-seo-in-2023-proven-strategies-for-success/#:~:text=Video%20has%20been%20found%20to,making%20with%20their%20video%20content%3F
https://www.synthesia.io/features/text-to-video
https://www.forbes.com/sites/forbesbusinesscouncil/2023/08/28/generative-ai-and-sales-a-business-perspective/
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effective messages that, in turn, increase engagement. But AI in digital marketing can also 

scale personalized content creation and adapt messaging across different demographics and 

consumer behaviors. 

 Make sense of large data sets 

The more customer data you analyze, the greater your marketing strategy. Still, social 

media listening and voice-of-customer analysis take a lot of time. Luckily, AI technologies, 

particularly ML, can ease your marketing efforts. They sift through large, unstructured data 

sets, even messy stuff like social media posts and emails, to find patterns and predictions 

humans can't. 

 Personalize content and customer experiences 

Personalization strengthens customer relationships. It leads to higher engagement and 

improved conversions, making messages resonate more deeply with individuals. From 

custom email marketing and website experiences to targeted ad placements, there's a lot AI 

can do in this department. 

 Automate important marketing processes  

Companies using AI in marketing automation see an average ROI increase of up to 30%. 

Their artificial intelligence marketing can reach more of the right people through the right 

channels at the right time.  

 Reduce the tedious admin work 

With AI, marketers save an average of 2 hours and 24 minutes a day. It's because AI 

handles tedious admin tasks like note-taking, meeting summarization, and even the 

scheduling of different events. Without the administrative burden, digital marketers can focus 

on developing more effective marketing campaigns. 

 

 Generate leads and nurture prospects with chatbots 

In AI marketing, chatbots can initiate conversations based on customer behavior. With 

personalized recommendations and offers, they increase the chances of conversion. And by 

answering inquiries, they also guide potential customers through the sales funnel, redirecting 

users to relevant marketing content or sales reps. 

 

 

https://venturz.co/academy/ai-marketing-automation
https://blog.hubspot.com/marketing/state-of-ai-report?hubs_content=blog.hubspot.com/marketing/ai-marketing&hubs_content-cta=HubSpot%E2%80%99s%20State%20of%20Artificial%20Intelligence%20report
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 Improve SEO 

AI's SEO applications include automatically suggesting improvements, identifying SEO 

gaps, and offering insights into competitor strategies. 65% of companies had better SEO 

results when using AI. That's because AI tools facilitate more precise keyword optimization, 

more relevant SEO content, and even technical SEO adjustment recommendations. 

 Gain competitive intelligence 

Some AI tools give business professionals real-time insights into competitors' pricing, 

product changes, marketing strategies, and customer feedback. 90% of Fortune 500 

companies use competitive intelligence, proving that this data favors smart market 

positioning and strategy development. 

 Manage brand reputation 

Artificial intelligence proactively manages brand reputation, which accounts for up 

to 63% of a company's market value. It listens to online conversations and alerts companies 

on sentiment shifts or emerging trends. This way, businesses address issues before they 

escalate.  

 Tap into foreign markets  

Marketers use AI to analyze multilingual data and understand cross-cultural elements. 

This significantly enhances a brand's ability to enter and succeed in foreign markets because 

it helps align products and marketing messages with local tastes and preferences.  

Enhancing Customer Insights Through AI 

In the context of these five transformative ways AI enhances customer insights, Insight7 is at 

the forefront of leveraging AI to empower businesses: 

 Automated Data Processing and Analysis: Insight7 automates the transcription and 

analysis of qualitative data, enabling businesses to quickly process large volumes of 

customer feedback, interviews, and focus group discussions without manual effort. 

 Enhanced Customer Segmentation: By analyzing complex qualitative data, Insight7 

uncovers hidden patterns and themes that allow businesses to segment customers more 

accurately, leading to more personalized and effective marketing strategies. 

 Predictive Analytics for Customer Behavior: Insight7’s analysis of past qualitative data 

helps businesses predict future customer behaviors and preferences, allowing them to tailor 

their strategies to anticipate customer needs proactively. 

https://www.semrush.com/goodcontent/ai-content-marketing-report/
https://www.evalueserve.com/blog/competitive-intelligence-statistics/
https://gitnux.org/reputation-management-statistics/
https://insight7.io/features/
https://cloud.google.com/learn/what-is-artificial-intelligence
http://app.insight7.io/register
https://insight7.io/customer-segmentation-with-qualitative-data-analysis-ai-tools/
https://insight7.io/insights-and-analytics-how-to-leverage-them/
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 Sentiment Analysis for Customer Feedback: Insight7 excels in sentiment analysis by 

processing qualitative feedback to detect underlying sentiments, helping businesses 

understand how customers feel about their products and services. 

 Personalization at Scale: Through its advanced data analysis capabilities, Insight7 provides 

businesses with the insights needed to deliver highly personalized experiences, ensuring that 

every customer interaction is relevant and engaging. 

Applications of AI and Machine Learning In Marketing 

 Targeted Advertising and Customer Segmentation 

AI enables highly targeted advertising by segmenting customers based on their 

behaviors, preferences, and demographics. This precise targeting ensures that ads reach 

the right audience, increasing the likelihood of engagement and conversion. 

 Optimizing Pricing Strategies 

Machine learning algorithms can analyze market trends, competitor pricing, and 

consumer behavior to optimize pricing strategies. Dynamic pricing models adjust prices 

in real-time based on demand and other factors, maximizing revenue and profitability. 

 Improving Customer Service with AI Chatbots 

AI chatbots enhance customer service by providing instant, 24/7 support. These chatbots 

can handle routine inquiries, troubleshoot issues, and even recommend products, 

improving the overall customer experience and freeing up human agents for more 

complex tasks. 

Role of AI and Machine Learning In Marketing 

 Enhancing Data Analysis and Interpretation 

AI and machine learning algorithms can process vast amounts of data quickly and 

accurately, uncovering patterns and insights that would be impossible for humans to detect. 

This enhanced data analysis allows marketers to make more informed decisions, tailor their 

strategies, and optimize their campaigns for better results. 

 Personalization of Marketing Campaigns 

One of the most significant advantages of AI in marketing is the ability to personalize 

campaigns at scale. Machine learning models analyze consumer data to deliver personalized 

content, offers, and recommendations. This level of personalization enhances customer 

engagement and drives higher conversion rates. 

https://insight7.io/customer-sentiment-analysis/
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 Predictive Analytics for Better Decision-Making 

Predictive analytics powered by AI enables marketers to forecast future trends and 

consumer behaviors. By analyzing historical data, machine learning models can predict 

which products will be in demand, which customers are likely to churn, and which 

marketing strategies will be most effective.  

Conclusion 

AI is fundamentally changing the way businesses conduct market research and 

understand consumer behavior. As the technology continues to evolve, its impact on market 

research and consumer insights will only grow, offering even more opportunities for businesses 

to enhance their strategies and connect with consumers.  AI and machine learning are 

revolutionizing marketing and consumer insights, offering businesses powerful tools to 

understand and engage with their customers. By embracing these technologies, companies can 

enhance their marketing strategies, drive innovation, and stay competitive in the ever-evolving 

digital landscape.  
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