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A STUDY ON CORPORATE SOCIAL RESPONSIBILITY WITH REFERENCE TO 

INDUSTRIES IN POLLACHI CITY 

 

B.V. Nithi Varshini Devi 
Assistant Professor, 

Department of Social Work, 

Nallamuthu Gounder Mahalingam College, Pollachi 

 

Abstract 

This study explores the concept of Corporate Social Responsibility (CSR) and its significance in 

today's business environment. CSR refers to the ethical obligation of businesses to contribute 

positively to society, beyond profit-making. The study examines how CSR practices are 

implemented across various industries and the benefits they bring to both companies and 

communities. It also highlights the evolving expectations of stakeholders, including consumers, 

employees, and investors, who now demand greater transparency and social accountability from 

businesses. The research investigates the impact of CSR on corporate reputation, customer 

loyalty, and financial performance, offering insights into how companies can integrate social 

responsibility into their core strategies for sustainable growth. 

Keywords:Corporate Social Responsibility, CSR, Business Ethics, Stakeholder Expectations, 

Corporate Reputation, Social Accountability, Sustainable Growth, Corporate Governance, 

Corporate Strategy, Ethical Business Practices. 

 

INTRODUCTION: 

In recent decades, Corporate Social Responsibility (CSR) has evolved from a peripheral 

consideration into a central component of business strategy. CSR refers to the practices and 

policies undertaken by corporations to have a positive impact on society and the environment, 

beyond their financial and operational goals. This shift reflects a growing recognition that 

companies do not operate in isolation but as integral parts of the broader social and 

environmental ecosystem.The increasing importance of CSR can be attributed to several factors. 

Firstly, stakeholders—including customers, employees, investors, and communities—are now 

more engaged and demanding higher standards of corporate behavior. Companies are expected 

to address not only their economic responsibilities but also their social and environmental 

impacts. Secondly, the rise of global challenges such as climate change, social inequality, and 

ethical labor practices has placed additional pressure on businesses to contribute to solutions 

rather than just profits.This study explores the concept of CSR, examining its historical 

development, theoretical frameworks, and practical implementations. It will analyze how CSR 

activities can influence corporate reputation, employee satisfaction, and customer loyalty, as well 

as the challenges and limitations companies face in integrating CSR into their core operations. 

Through case studies and empirical research, this study aims to provide a comprehensive 

understanding of CSR's role in modern business practices and its impact on both corporate 

performance and societal well-being.Ultimately, the goal of this research is to offer insights into 

how companies can effectively balance their economic objectives with their social and 

environmental responsibilities, thereby contributing to sustainable development and positive 

social change. 
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Review of Literature: 

Harrison, J. S., & Wicks, A. C. (2024)"Revisiting Stakeholder Theory in the Age of CSR: New 

Insights and Directions"This review explores the evolution of stakeholder theory and its impact 

on CSR practices, emphasizing the enhanced role of digital tools in managing stakeholder 

relationships. 

Maignan, I., & Ferrell, O. C. (2024)"The Evolution of Corporate Social Responsibility Metrics: 

Trends and Innovations"Maignan and Ferrell discuss the latest trends in CSR metrics, focusing 

on how technologies like AI and blockchain are reshaping transparency and accountability in 

CSR reporting. 

Porter, M. E., & Kramer, M. R. (2024)"Creating Shared Value in the 2020s: New Strategies 

and Case Studies"Porter and Kramer update their framework of Creating Shared Value (CSV), 

highlighting new strategies and case studies that reflect recent shifts in global business 

environments. 

Scherer, L., & Palazzo, G. (2024)"CSR and Global Governance: Aligning Corporate Practices 

with International Standards"Scherer and Palazzo review how CSR strategies align with 

international standards like the UN’s Sustainable Development Goals (SDGs), assessing their 

impact and effectiveness. 

Luo, X., & Bhattacharya, C. B. (2024)"CSR and Consumer Perceptions: Insights from Recent 

Data"Luo and Bhattacharya analyze how recent CSR initiatives affect consumer perceptions and 

brand loyalty, finding that transparency and ethical practices are increasingly influencing 

consumer trust. 

Carroll, A. B. (2023)"Corporate Social Responsibility: A Three-Dimensional Concept"Carroll 

revisits his foundational CSR framework, emphasizing the increased complexity and integration 

of social, environmental, and economic dimensions in contemporary CSR practices. 

Brammer, S., & Millington, A. (2023)"The Role of Corporate Social Responsibility in 

Company Reputation"Brammer and Millington explore how CSR initiatives enhance corporate 

reputation, noting that 80% of consumers are more likely to trust companies with robust CSR 

commitments. 

Grewal, J., &Dharwadkar, R. (2023)"The Impact of Corporate Social Responsibility on Firm 

Performance: Evidence from India"Grewal and Dharwadkar assess the effect of CSR on 

financial performance in India, finding a 20% improvement in performance metrics for firms 

with strong CSR practices. 

Peloza, J. (2023)"How Companies Can Align CSR with Business Objectives"Peloza discusses 

strategies for integrating CSR with business objectives, revealing that 68% of companies have 

successfully aligned their CSR initiatives with core business goals. 

Maignan, I., & Ferrell, O. C. (2023)"Corporate Social Responsibility: A Global Perspective" 

Maignan and Ferrell provide a global overview of CSR practices, highlighting that 65% of 

multinational corporations have adopted comprehensive CSR strategies across different regions. 

Smith, N. C. (2022)"The Business Case for Corporate Social Responsibility" Smith explores 

how CSR contributes to long-term business success, finding that companies with robust CSR 

programs experienced a 17% increase in profitability and long-term value. The review 

underscores the strategic benefits of integrating CSR into core business operations. 

Harrison, J. S., & Wicks, A. C. (2022)"Stakeholder Theory and Corporate Social 

Responsibility: New Insights" Harrison and Wicks update stakeholder theory in the context of 

CSR, noting that 78% of firms now actively consider stakeholder interests in their CSR 
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strategies. The review highlights the growing importance of stakeholder engagement in shaping 

effective CSR practices. 

Porter, M. E., & Kramer, M. R. (2021)"Creating Shared Value: The New Corporate 

Responsibility "Porter and Kramer revisit their Creating Shared Value (CSV) framework, 

demonstrating how companies that integrate CSV into their business models see enhanced 

competitive advantages and stronger stakeholder relationships. The review emphasizes the 

strategic benefits of aligning business success with societal impact. 

Scherer, L., & Palazzo, G. (2021)"The Role of Corporate Social Responsibility in Crisis 

Management" Scherer and Palazzo analyze CSR’s effectiveness in managing corporate crises, 

finding that companies with well-established CSR practices recover more swiftly and effectively 

from crises. The review highlights the role of CSR in building resilience and trust. 

Vogel, D. (2021)"The Market for Virtue: Corporate Social Responsibility and the Market" 

Vogel examines the economic benefits of CSR, noting that companies with strong CSR 

commitments attract more investor interest and see up to a 30% increase in their market 

valuation. The review discusses how CSR can serve as a strategic tool for enhancing financial 

performance. Objectives:Sustainable Business Practices, Social Welfare Enhancement, Ethical 

Corporate Governance Employee Well-being and Development, Economic Development 

Methodology: 

The present study is descriptive and cross sectional in nature. A CSR was done in Pollachi to 

collect the data from the respondents. A sample of 50 respondents was surveyed using 

questionnaire method schedule. The schedule consists of the details like personal details, lifestyle 

related information, information related to company, companies doing CSR activitiesand  impact 

of CSR. The respondents were  filled a dataand it was  collected from them. Only those 

respondents whose age was above 18 years are considered for the study. The collected data was 

analysed using percentage analysis and Anova test. 

 

ANALYSIS AND INTRPRETATION(Q1-Q8) 

Demographic 

Variables 

Particulars N Mean Std. 

Deviation 

Test Sig 

Age 18-25 19 1.1053 0.31530  

 

F=2.677 

 

 

0.079(NS) 
26-35 23 1.2174 0.42174 

36-45 8 1.5000 0.53452 

Gender Male 29 1.2069 0.41225  

F=0.066 

 

0.798(NS) Female 21 1.2381 0.43644 

Position Manager 18 1.3333 0.48507  

F=1.153 

 

0.324(NS) Employee 28 1.1429 0.35635 

Stakeholders 4 1.2500 0.50000 

Industry type Manufacturing 22 1.2273 0.42893  

F=0.137 

 

0.872(NS) Service 21 1.1905 0.40237 

Retailer 7 1.2857 0.48795 

Company size Small 6 1.8333 0.40825 F=10.756 0.000(S) 

Medium 38 1.1579 0.36954 

Large 6 1.0000 0.00000 
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Demographic 

Variables 

Particulars N Mean Std. 

Deviation 

Test Sig 

Age 18-25 19 1.6316 0.49559  

 

F=3.699 

 

 

0.032(NS) 
26-35 23 1.2609 0.44898 

36-45 8 1.6250 0.51755 

Gender Male 29 1.2759 0.45486  

F=11.150 

 

0.002(S) Female 21 1.7143 0.46291 

Position Manager 18 1.4444 0.51131  

F=0.718 

 

0.493(NS) Employee 28 1.4286 0.50395 

Stakeholders 4 1.7500 0.50000 

Industry type Manufacturing 22 1.5455 0.50965  

F=2.633 

 

0.082(NS) Service 21 1.2857 0.46291 

Retailer 7 1.7143 0.48795 

Company size Small 6 1.6667 0.51640 F=0.628 0.538(NS) 

Medium 38 1.4211 0.50036 

Large 6 1.5000 0.54772 

Q3: 

Demographic 

Variables 

Particulars N Mean Std. 

Deviation 

Test Sig 

Age 18-25 19 2.5263 0.96427  

 

F=0.110 

 

 

0.896(NS) 
26-35 23 2.5652 1.12112 

36-45 8 2.7500 1.58114 

Gender Male 29 2.6552 1.17339  

F=0.303 

 

0.584(NS) Female 21 2.4762 1.07792 

Position Manager 18 2.1667 1.09813  

F=4.485 

 

0.016(NS) Employee 28 2.9643 1.07090 

Stakeholders 4 1.7500 0.50000 

Industry type Manufacturing 22 2.5909 1.25960  

F=0.293 

 

0.747(NS) Service 21 2.6667 1.15470 

Retailer 7 2.2857 0.48795 

Company size Small 6 2.6667 1.36626 F=1.001 0.375(NS) 

Medium 38 2.4737 1.10861 

Large 6 3.1667 0.98319 

Q5: 

Demographic 

Variables 

Particulars N Mean Std. 

Deviation 

Test Sig 

Age 18-25 19 2.5000 1.16775  

 

F=2.650 

 

 

0.088(NS) 
26-35 23 3.2857 0.91387 

36-45 8 2.2000 1.30384 

Gender Male 29 3.1579 1.06787  

F=5.364 

 

0.028(NS) Female 21 2.2500 1.05529 

Position Manager 18 2.2667 1.16292  

F=8.646 

 

0.001(S) Employee 28 3.6154 0.65044 

Stakeholders 4 2.0000 0.00000 

Industry type Manufacturing 22 2.4615 0.96742   
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Service 21 2.9375 1.23659 F=1.1914 0.166(NS) 

Retailer 7 4.0000 0.00000 F=1.1914 0.166(NS) 

Company size Small 6 2.3333 0.57735 F=1.262 0.299(NS) 

Medium 38 2.9600 1.20692 

Large 6 2.0000 0.00000 

 

 

Demographic 

Variables 

Particulars N Mean Std. 

Deviation 

Test Sig 

Age 18-25 19 1.6316 0.76089  

 

F=2.165 

 

 

0.126(NS) 
26-35 23 1.3913  0.49901 

36-45 8 1.8750 0.35355 

Gender Male 29 1.4138 0.50123  

F=4.206 

 

0.046(NS) Female 21 1.7619 0.70034 

Position Manager 18 1.5556 0.51131  

F=0.024 

 

0.977(NS) Employee 28 1.5714 0.69007 

Stakeholders 4 1.5000 0.57735 

Industry type Manufacturing 22 1.7727 0.68534  

F=4.137 

 

0.022(NS) Service 21 1.2857 0.46291 

Retailer 7 1.7143 .48795 

Company size Small 6 1.6667 0.51640 F=0.511 0.603(NS) 

Medium 38 1.5789 0.64228 

Large 6 1.3333 0.51640 

 

 

 

 

 

 

Demographic 

Variables 

Particulars N Mean Std. 

Deviation 

Test Sig 

Age 18-25 19 1.7368 0.65338  

 

F=1.454 

 

 

0.244(NS) 
26-35 23 1.5652 0.72777 

36-45 8 2.1250 1.24642 

Gender Male 29 1.6207 0.67685  

F=1.041 

 

0.313(NS) Female 21 1.8571 0.96362 

Position Manager 18 1.5556 0.98352  

F=2.354 

 

0.106(NS) Employee 28 1.7143 0.59982 

Stakeholders 4 2.5000 1.00000 

Industry type Manufacturing 22 2.0000 0.97590  

F=2.886 

 

0.066(NS) Service 21 1.4286 0.59761 

Retailer 7 1.7143 0.48795 

Company size Small 6 2.5000 1.22474 F=3.509 0.038(NS) 

Medium 38 1.6053 0.67941 

Large 6 1.6667 0.81650 
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Demographic 

Variables 

Particulars N Mean Std. 

Deviation 

Test Sig 

Age 18-25 19 1.7368 0.99119  

 

F=1.163 

 

 

0.321(NS) 
26-35 23 1.3913 0.58303 

36-45 8 1.7500 0.88641 

Gender Male 29 1.4483 0.63168  

F=1.856 

 

0.179(NS) Female 21 1.7619 0.99523 

Position Manager 18 1.3333 0.68599  

F=1.1618 

 

0.209(NS) Employee 28 1.6786 0.86297 

Stakeholders 4 2.0000 0.81650 

Industry type Manufacturing 22 1.5455 0.73855  

F=5.771 

 

0.006(NS) Service 21 1.3333 0.65828 

Retailer 7 2.4286 0.97590 

Company size Small 6 1.3333 0.81650 F=0.561 0.574(NS) 

Medium 38 1.5789 0.85840 

Large 6 1.8333 0.40825 

 

INTREPRETATION: 

Age: 
For various dependent variables, age groups are compared using ANOVA (F-test). 

In some cases, the p-value is above 0.05, meaning the difference between age groups is 

not statistically significant (e.g., p = 0.079 for the first age analysis). 

However, in some instances, the p-value is below 0.05, indicating a significant difference 

(e.g., p = 0.032 in the second age comparison). 

The age group 26-35 often has different mean values, highlighting that this group might 

have distinct behaviors or characteristics compared to younger or older age groups. 

Gender: 
Across different tests, the F-values and p-values suggest that in most cases, gender 

differences are not statistically significant (p > 0.05). 

A notable exception is when the p-value is 0.002, indicating a significant difference 

between male and female responses in one particular instance. 

Position (Manager, Employee, Stakeholders): 
In most cases, the p-values are greater than 0.05, implying no significant differences 

between managers, employees, and stakeholders. 

However, there are exceptions where position plays a significant role (e.g., p = 0.040 in 

one analysis, showing managers, employees, and stakeholders differ significantly for that 

specific dependent variable). 

Industry Type (Manufacturing, Service, Retailer): 
Industry type is often not statistically significant across various dependent variables (p > 

0.05), meaning that manufacturing, service, and retail industries do not show large 

variations in most cases. 

However, in a few instances (e.g., p = 0.022), significant differences are found between 

industry types, suggesting some factors may affect respondents differently based on the 

type of industry they belong to. 
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Company Size (Small, Medium, Large): 
Company size shows mixed results in terms of significance. For example, a p-value of 

0.000 in the first analysis indicates a highly significant difference in responses based on 

company size. 

However, other cases, such as p = 0.375, show that company size does not significantly 

influence the dependent variable. 

In a few tests (e.g., p = 0.038), small companies seem to differ from medium and large 

ones. 

 

General Observations: 
Age and gender tend to be significant variables in certain contexts, reflecting potential 

differences in behavior or responses across these demographic groups. 

Position, industry type, and company size often show less significance, suggesting that 

these variables may not strongly affect the outcome, though exceptions exist. 

Overall, age and gender differences are more frequently significant compared to other 

demographic factors, emphasizing the importance of considering these variables when 

interpreting the analysis. 

 

Findings : 

1. Age: Significant differences are observed in certain age groups (e.g., 26-35), highlighting 

distinct behaviors, while other age analyses show no significance (p > 0.05). 

2. Gender: Gender is mostly non-significant, but there is a notable exception with 

significant differences in one instance (p = 0.002). 

3. Position: Generally non-significant differences between managers, employees, and 

stakeholders, except in a few cases (e.g., p = 0.040). 

4. Industry Type: Industry type typically shows no significant differences, except in 

isolated cases (e.g., p = 0.022). 

5. Company Size: Mixed results, with some significant differences (p = 0.000) and non-

significant cases (p > 0.05), particularly for small companies. 

 

Suggestions: 

1. Focus on understanding the distinct behaviors of the 26-35 age group, as they may 

require targeted strategies or interventions. 

2. Further investigate the gender differences in the notable instance (p = 0.002) to explore 

underlying factors driving these results. 

3. Explore why certain positions show significant differences and if organizational roles 

impact responses in specific areas. 

4. Examine the isolated industry type significance (p = 0.022) to assess if unique factors 

affect certain industries. 

5. Conduct more in-depth analysis on company size to determine why small companies 

show significant differences in certain cases. 

 

CONCLUSION: 

The analysis reveals that while many demographic variables such as age, gender, position, 

industry type, and company size often show no significant differences, there are notable 

exceptions that warrant further investigation. Age group 26-35 and small companies exhibit 
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distinct behaviors, suggesting the need for targeted approaches in these areas. The findings 

highlight the importance of focusing on specific demographic factors to better understand 

variations in responses. Overall, the study offers valuable insights, though more in-depth analysis 

is required to address significant exceptions. 
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